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Sinteza – date despre consumul online din Romania, in context occidental



Campania in 
online
Care sunt tipurile de digital 
media?



Tipuri de 
DIGITAL MEDIA

PAID – PUBLICITATE PLATITA PE 
CANALELE ALTORA

Advertising, banners, Ads 

(Google, Facebook, Twitter etc.)

SHARED MEDIA – doar social 
media

EARNED – vizibilitate pe canele
credibile, OBTINUTA PRIN EFORTURII 
PROPRII, FARA PLATA DIRECTA!
Cunostinte, relatii, media, influenceri

OWNED – CANALE PROPRII
Web, blog, app, social media etc.

Owned

Earned

Shared

Paid



Instrumente in 
DIGITAL MEDIA

PAID + SHARED

Content cumparat

Instrumente de verificat impact

Analitice (web analytics, ad; pay 
per click; remarketing; influencer 
marketing; SM ads)

EARNED – OBTINUTA PRIN EFORTURII 
PROPRII, FARA PLATA DIRECTA!
Media monitoring!

OWNED – CANALE PROPRII
Analitice proprii
Instrumente de management a 
conturilor (SM & web)
Content propriu

Owned

Earned

Shared

Paid



DIGITAL MEDIA. Strategii generale

Data

Engagement Owned (& Paid) Earned

User-to-
Content

ACTIVITATEA PROPRIE + 
RASPUNSURI LA CONTINUTUL 
PROPRIU

ACTIVITATEA ALTORA
+ RASPUNSURI LA ACEL 
CONTINUT



DIGITAL MEDIA. Instrumente generale

Data

Engagement Owned (& Paid) Earned

User-to-
Content

Instrumentele platformelor
folosite (Google Analytics, 
Facebook Insights, Twitter 
Analytics)
Instrumente ale unor terti – e.g. 
Zelist Monitor

Date agregate (“Big data”) 
preluate fie de la platforme, fie 
de la terti



Primul pas
INTELEGEREA CONTEXTULUI!



Pasii unei strategii de comunicare in digital



Cum arată digitalul vs offline
Click on it



Vest. 
Diferente intre 
generatii. 
Consum media 
diferit



Romania. Tip localitate, varsta, educatie…



DE UNDE LUAM DATE?
Surse gratis!



Info utile
1. http://https://www.similarweb.com
2. https://www.brat.ro/sati/rezultate/type/site/page/1/c/all
3. https://www.alexa.com/siteinfo
4. https://www.internetworldstats.com/
5. https://www.slideshare.net/DataReportal/digital-2019-romania-

january-2019-v01
6. https://www.itu.int/en/ITU-D/Statistics/Pages/stat/default.aspx
7. https://data.worldbank.org/indicator/IT.NET.USER.ZS?locations=RO
8. https://www.cia.gov/library/publications/the-world-

factbook/geos/ro.html
9. https://socialblade.com/
10. https://ec.europa.eu/eurostat/statistics-

explained/index.php?title=Digital_economy_and_society_statistics
_-_households_and_individuals/ro

11. http://www.insse.ro/cms/ro/content/accesul-popula%C5%A3iei-la-
tehnologia-informa%C5%A3iilor-%C5%9Fi-comunica%C5%A3iilor-
%C3%AEn-anul-2019

12. http://www.mediafactbook.ro/preview
13. https://www.pewresearch.org/internet/
14. http://www.digitalnewsreport.org/
15. https://www.facebook.com/ads/audience-insights/
16. http://www.worldvaluessurvey.org/WVSOnline.jsp
17. https://soovle.com/
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Romania in prezent



De la “Dracula’s country”…



… la tara cu Internet foarte rapid

Romania's internet infrastructure is 
highly developed and competitive, 
boasting the top connection speed in 
the region, while also coming in 14th 
out of 182 countries by average fixed 
broadband speed, with 123.31 Mbps in 
August 2022, twice faster than the global 
69.14 Mbps average.

In addition to coverage, Romania 
has one of the cheapest high-speed 
broadband internet connections in the 
world, at just EUR 8 per month for 
download speeds of up to 1 Gbps. The 
biggest local internet providers have 
offers that start at 300 Mbps for roughly 
EUR 6.

https://www.romania-insider.com/romania-cheapest-fast-internet-december-2019
https://www.romania-insider.com/romania-cheapest-fast-internet-december-2019


Cresterea impactului digital



Romania, one of the 
fastest growing 
economy in the world, 
in the last 70 years, 
together with China 
or South Korea

O economie in crestere



Ritmul de crestere va continua



Romania = young 
democracy, with just over 
30 years of experience

Democratie tanara



Romania = right now, one 
of the countries with 
strong freedom of 
expression

Libertate de expresie



Romania = a country with 
civic engagement, almost 
similar with Western 
democracies

Nivel ok de participare



Cum arata consumul online?
Romania vs Restul lumii



Online vs alte media



Dinamica pe 
glob (sus) vs
dinamica in 
Romania (jos)



Device usage - ROMANIA



Time spent…



Online vs alte media. RO vs WEST
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Romania vs the US. Social media use



RO vs Estul Europei



Evolutie bugete publicitate media in Romania



Romania - Brand discovery still dominated by TV



Online RO – conteaza Facebook si Google



TV – tip 
receptie; nu 
DIGITAL!



TV vs online – diferente generationale



Destinatii uzuale in online?
ROMANIA



Peisajul digital românesc

• Ce platforme relevante sunt în România?



Acces la social media (martie 2023)
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Diferente pe varste!
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Social media – preferat pentru stiri 
(martie 2023)
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Ce surse se urmaresc – TV vs online (2022)



Acces Facebook



SMN – any purpose vs news



Romania



Romania



https://www.brat.ro/sati/rezultate/type/site-
ro/c/custom/period_type/month/category/all/editor/all

Top 
websites 
Romania

Feb 2022



Conteaza si 
presa 
locala!



Interesul pentru teme locale, corelat cu 
atasamentul pentru comunitatea locala



Branduri pe Facebook in Romania 
SURSA: SocialBakers https://www.socialbakers.com/resources/reports/romania/2021/january



Branduri pe Facebook in Romania: 2021 vs 2020 
SURSA: SocialBakers https://www.socialbakers.com/resources/reports/romania/2021/january



Branduri pe 
Facebook in 
Romania 



Alte statistici – Facebook in Romania
SURSA: SocialBakers https://www.socialbakers.com/statistics/facebook/pages/total/romania

https://www.socialbakers.com/statistics/facebook/pages/total/romania


Alte statistici – Facebook in Romania



Mix consum media - ROMANIA
Date de sondaj



Model consum media - Romania
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Sursa: Sondaj CPD, 2023



Consum media - regiuni
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Mix de media
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Sursa de stiri (zilnic). Segmente de preferinte

Sursa: Sondaj CPD, 2023



Care este
primul dvs
contact cu 
stirile, 
dimineata?

Sursa: Sondaj CPD, 2023



Consum media

17%

23%

33%

30%

30%

38%

28%

19%

17%

25%

28%

12%

Știri internaționale

Știri locale

Știri despre România

În ultima perioadă cât de mult ați urmărit…

Foarte mult Destul de mult Destul de putin Foarte putin

59

Publicul roman urmareste stiri despre
Romania mai mult decat orice altceva – dublu
fata de cei care urmaresc stiri internationale. 

Sursa: Sondaj CPD, 2018



Consum media

60

Citesc 
despre 

știri; 
18%

Ascult 
știri; 
26%

Văd 
știri; 
56%

Gândindu-vă la știri, preferați 
să…

Sursa: Sondaj CPD, 2018



Reuters Digital 
News Report

Ponderea
ascultarii stirilor
la radio / 
podcast



Consum media – incredere informatii primite din…
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Increderea in stiri - comparatie



Public preocupat de stiri false



De cele mai multe ori, este suficient sa citesc
doar titlul pentru a afla informatia
principala dintr-un articol …
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Media Insight Project: 6 in 10 
Americans acknowledge that they 
have done nothing more than read 
news headlines in the past week. 

A survey by the Pew Research 
Center: 59% of links shared on 
social media were not actually 
clicked on by the person sharing 
them.

Sursa: Sondaj CPD, 2018



Solutie 
pentru 
continut de 
calitate



Online-ul romanesc
Conturi din retele sociale si new media – tot mai importante in formarea agendei 
publice. Contributie tot mai mare la numarul de mentiuni despre subiecte



Noi generatori de continut - consumatorii
• Gurevitch et al: citizens gain access to technologies through which 

they can create content “the gate-keeping monopoly once enjoyed 
by editors and broadcasters is waning”.

• Narone and Barbhurst: the loss of journalists’ gatekeeping function 
could replace “the benign dictatorship of the editor” with “the 
tyranny of the mouse”. 

• Un roman din doi folosesc online-ul pentru informatii si stiri
(ponderea crescand in randul celor cu studii superioare, urban si nivel
crescut al veniturilor). 



Conturi active

INFO ONLINE ROMANESC, conform ZeList
Monitor

42.800 pagini active de FB Romania, la un total 
de peste 11 milioane de conturi

15.200 conturi active pe Twitter Romania

5.500 bloguri active in RO – din total de cca
96.000 bloguri

COMPARATIE - 402 surse de presa online 
clasica, din totalul de cca 7900!
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New media is shaping 
the public agenda
New Media = Facebook, Twitter, Instagram, 
Forums, Blogs, YouTube etc

When there are no positive stories in 
traditional media, the new media is 
dominant! 

Online analysis data – 2019

Old media
20%
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Continut
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Efectul covid asupra consumului de stiri



A new type of 
journalism

Nu orice fel de 
stiri – conteaza 
si perspectiva in 
care sunt 
prezentate 
stirile…


